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OUR PROFILE



Maximilian started his own professionalcareer as a public relation assistantin fashionin early
ninetiesat arenownedPublicRelationsagencyoperatingin the fashionsystem

He is promoted pressoffice managerafter one year of cooperationand his role involvesall brands
representedby the agencysuchasChristianLacroixand ThierryMugler, to namea few.

In 1995 he is invited to join the in house DSQUAREIpressoffice as PressOffice Directorwhich he
successfullyun for four years

Passiorfor fashioncommunicationaswell asthe desireof sharingseveraltypesof productson a 360
degreelevel challengechim to the start up of the MaximilanLinzPress& PublicRelationsagencyin
1999 It wasthe beginningof a new conceptagencyaimingto reunite in a sole spacebasedin Milan
renowned brands together with international emergingtalents and whose only goal is strategic
communicationspreadthrough the most prestigiousreferential media,backwhenit first started as
well asnow.

Duringfifteen yearsof intenseactivity significantbrandswere born within the agencysuchasAlexis
Mabille, ChiccalLualdi, HTCHollywood Trading Company,FrancescaScognamiglio Leitmotiv and
MSGMamongothers.

Amongstits mostfamousaccountsone canname AlainTondowski AlexisMabille, AngelosFrentzos
EdwardAchourParisand Stetson Hats

Further to the agencydaily activities Maximilian consultsfor CAMERANAZIONALBPELLAMODA
ITALIANAor the FASHIONNCUBATORROJECand he is also Project LeaderProfessorin Fashion
Communication& Eventsat the prestigiousmastersin FashionManagementat DOMUSACADEMY
NABA www.cameramodat ¢ www.laureatenet
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